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                Don’t want your content found? Use a PDF

                Posted on  December 27, 2014
            
                        
                “The best place to hide a dead body is on page two of a Google search” Remember that one? Well, there seems to be another way of making your content disappear from the world – use a PDF.

That is a takeaway from an interesting article in Washington Post, highlighting the problem that e.g The World Bank publishes a lot of reports that nobody reads. Is the reason that the content isn’t interesting? Not at all, to the right target audience it is probably fascinating.



The problem lies in the format, PDFs don’t rank well compared to other formats, making them difficult to find.

This post from Search Engine Land looks at the pros and cons of PDFs for SEO and another post offers some good pointers on how to tweak PDFs for SEO. To sum it up, even though there are valid reasons for using PDFs is should not be the only way that you present content. Make sure that the content exists in an HTML format as well.

A PDF can play a valuable role on your website, offering an option for the visitor to download and engage with a white paper, a presentation or similar. But it should always be used as an option, not as the only kind of content there is. If you have a lot of PDFs sitting on your website, I would suggest creating HTML pages that either summarizes the content or provides an introduction to the topic. Through using the correct keywords this page will be easier for search engines to index. making it easier to be found via search.

So why do we insist on creating PDFs, even though we know it’s far from ideal from an SEO perspective? Probably because it’s deceptively easy to do so, and it’s a format that’s easy for users to access. But if the price we’re paying is that our content doesn’t rank and as a result of that doesn’t get used, we’re paying too high a price. Like the Washington Post article asks “What if someone had already figured out the answers to the world’s most pressing policy problems, but those solutions were buried deep in a PDF, somewhere nobody will ever read them?” And even if our content isn’t as grand as that, we are still creating it to be used, and then we need to make sure it can be found.

This post started out as a discussion on my LinkedIn newsfeed, so thanks to all of you that contributed to that.

What’s your take, are PDFs the right way to go or do we need other options?

This post was originally published on LinkedIn in May, 2014

Share this:
	

	Tweet
	

	




                
                
                    Category:
  Content strategy, Digital

                    Tags:
  	content
	content strategy
	digital
	PDF
	Search
	SEO



                

            

            
            
                
    
    
    
        Post navigation

        Föregående:Why strategy is important
        Nästa:How John Oliver got native advertising wrong
    


    

            
		0 kommentarer på Don’t want your content found? Use a PDF			

			
                

            
    
                
        
                
               

 		


   
    	
		Write a comment Cancel
Your e-mail will not be visible.
Your comment(Obligatoriskt) Name(Obligatoriskt) 
E-mail(Obligatoriskt, publiceras ej) 
Website
 Notify me of follow-up comments by email.
 Notify me of new posts by email.
 



Δ

	

	





                    
    About me
			My name is Pontus Staunstrup. I am a strategist focusing on digital strategy, content strategy, content marketing and social media. Welcome to my website. Here you'll find my posts on topics within my focus areas, both on a basic level as well as more in-depth and forward-looking.  I also do presentations and hold workshops frequently, and you can learn more about that as well. At the bottom of the page you can find my e-mail and the social networks that I'm active on. You're more than welcome to get in touch with me if you have any questions or want to find out more about what I do.
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